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PROGRAMME OVERVIEW

The marketing landscape is evolving rapidly. Marketing professionals are developing ingenious ways to 
break through the clutter and ensure their marketing communication strategies stand out from the 
crowd. As digital media influences every sphere of our lives, there’s a need for a strategic, insightful and 
disciplined approach to marketing. From early-career professionals to business leaders, a thorough 
knowledge of relevant tools and techniques is a must to delight customers and stay ahead of the 
competition.

The Post-Graduate Certificate in Sales & Marketing Communication programme from MICA 
(formerly known as Mudra Institute of Communication, Ahmedabad) will help you strategically think of 
marketing challenges and recalibrate ways of connecting and influencing customers through digital and 
traditional channels. This programme will enable you with an end-to-end understanding of key concepts 
in strategic marketing, sales and communication, including the fundamentals and marketing 
interventions leading to digital transformations in marketing functions. Through this programme, you 
will gain fundamental knowledge, skills and frameworks needed to manage effective and integrated 
sales and marketing communication strategies.

70% of marketers are actively investing in 
content marketing.
Source: HubSpot, 2020

16% better commercial outcomes can be 
expected as a result of using personalised  

messaging to help customers.
Source: Gartner, 2020
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Even as marketing continues to 
navigate the right combination 
of channels, partnerships and 
messages, the most important 
thing to remember is that there 
is a time to serve, and there is a 
time to sell.

– Raja Rajamannar
Chief Marketing & Communications Officer and
President, Healthcare Business, Mastercard

Post-Graduate Certificate in Sales & Marketing Communication



MESSAGE FROM PROGRAMME DIRECTOR

We are excited to interact with learners across various walks of life in our Post-Graduate Certificate in 
Sales & Marketing Communication. Online education has established its relevance, given the convenience 
of learning without compromising on one’s ongoing associations and commitments. MICA has been in 
the online education space for more than a decade now – rightly so in the areas of Marketing and allied 
areas that MICA is known for.
  
MICA was born out of Mudra Communications in 1991, founded by (Late) Mr A G Krishnamurthy and 
guided by prominent visionaries over the years. Marketing, creativity and communication have been our 
forte through our numerous residential and online programme offerings.

The world of marketing is an ever-changing and challenging one. It is indeed an exciting time with digital 
influencing almost every activity of marketing. Whether you are leading a team or a novice in the field, you 
need knowledge of relevant tools and techniques to be able to connect & convince an ever demanding 
and informed buyer. This programme is a blend of theory and practice covering the relevant content that 
helps a practitioner hit the road running. The programme focuses on imparting latest insights and best 
practices specialising in marketing management, relevant to both conventional and emerging sectors.

The programme is taught by leading faculty at MICA and renowned experts from the industry.

Along with our technology partner Eruditus, we look forward to enriching your learning journey!

Dr Anita Basalingappa, PhD
Professor, Marketing &
Chairperson - Online Programmes, MICA
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Learn from One of
India's Foremost Strategic

Marketing & Communication 
Institutes

9-month Programme
with Interactive Live Online

Sessions

Interact and Learn from
Leading MICA Faculty and

Industry Experts

Benefit from Engaging
Peer-to-peer Learning

and Networking

Gain Actionable Insights
in Strategic Marketing, 

Sales & Communication

Receive a Certificate of 
Completion and be eligible for 

the MICA Executive 
Education Alumni Status

PROGRAMME HIGHLIGHTS
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The right integration of marketing, sales and communication strategies can help a company find creative 
ways to reach customers. This programme will help you decipher the right balance between customer 
expectations and business objectives to drive a marketing strategy that is responsive, relevant and 
profitable. 

After the completion of this programme, you will be able to:

PROGRAMME OBJECTIVES

Learn how to 
evaluate and assess 

evolving market 
dynamics

EVALUATE

Understand how to effectively align 
strategic marketing, sales and 

communication initiatives with the 
overall business strategy

ALIGN

Gain a practical 
understanding of branding 

and omnichannel 
marketing along with their 

business impact

UNDERSTAND

Gain exposure to the 
techniques, challenges and 
nuances in implementing  
sales, marketing and 
communication activities

IMPLEMENT

Understand how to 
develop and lead effective 
sales and marketing teams

DEVELOP & LEADExplore frameworks and 
tools needed to enhance 
decision-making 
capabilities

EXPLORE
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This high-impact programme will equip you with the fundamentals of marketing, sales and communication 
and train you with a proven framework necessary to develop engaging and successful marketing strategies.

The Post-Graduate Certificate in Sales & Marketing Communication offers a highly interactive learning 
pedagogy with leading MICA faculty and guest speaker sessions with industry experts. The engaging live 
online sessions include a judicious blend of real-world case studies, group discussions, online activities and 
assignments.

LEARNING JOURNEY

Eligibility

Minimum 1 year of work experience is mandatory

Graduation from a recognised University in any discipline

The applicant should meet the following criteria:

MICA reserves the right to screen and select the final candidates for admission to 
the programme.

Who Should Apply

Marketing Managers, Product Managers, and Sales Managers who are 
responsible for marketing & sales of products and services of their organisation

Advertising and PR professionals seeking to build on and refine their 
advertising strategies basis current market trends and best practices

Brand managers interested in strengthening their management and leadership 
skills to conceptualise superior brand strategies

Leaders who want to become more knowledgeable about effective sales, 
marketing and brand management strategies

Entrepreneurs and business owners, who have the ambition to grow their 
business through effective sales, marketing and communication strategies

Professionals who have recently taken a role or aspiring to establish a career in 
the Sales, Digital Marketing, Branding, Advertising and PR domains
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Introduction to the marketing process and martech
Marketing environment
Fundamentals of marketing - marketing vs sales, marketing mix, segmentation, targeting 
and positioning
Aligning marketing activities to business objectives
Marketing frameworks including marketing mix variables for marketing strategy
Developing and driving integrated, customer-centric marketing strategies
Innovations and contemporary issues in marketing

Introducing marketing of services in the hybrid format
Understanding customer expectations
Managing customer relationships 
Managing service recovery
Pricing for services
Managing service quality

Consumer decision-making process
Culture and subcultures
Consumer motivation, learning and perception
Attitudes and beliefs
Segmentation and personalisation
Creating customer personas and the customer journey to understand key marketing moments

MODULE 1: MARKETING MANAGEMENT

MODULE 2: SERVICES MARKETING

MODULE 3: CONSUMER BEHAVIOUR: ONLINE AND OFFLINE

Overview of marketing research: fundamental and contemporary practices
Research design
Qualitative and quantitative methods for decision-making
Online and offline data collection and analysis tools
Keyword research and analysis
Report writing

MODULE 4: MARKETING RESEARCH

PROGRAMME MODULES
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Scope of B2B marketing
Organisational buying behaviour
Developing and managing offerings
Pricing and negotiating value
Business marketing channel management
Customer relationships in the B2B environment
Business Marketing Strategy and Processes
Innovation, branding and competitive strategy

Introduction to sales and distribution – channels and functions 
Overview of supply chain management
Translating corporate strategy to sales strategies
Sales planning, budgeting and forecasting
Channel/ multi-channel management and integration
Territory mapping and management
Building and nurturing sales teams 
Sales recruitment and performance management
Leaderships aspects – leading teams, motivation, conflict resolution
The personal selling process, negotiation techniques and skills

MODULE 5: INDUSTRIAL MARKETING (B2B MARKETING)

MODULE 6: SALES AND DISTRIBUTION MANAGEMENT

MODULE 7: MEDIA AND COMMUNICATIONS

Role and scope of marketing communications
Marketing communication mix 
Content strategies
Media channels
Developing a marketing communications campaign
Budget management
Corporate communications – corporate personality, identity and branding corporate reputation 
framework
Role of social media and digital business strategies
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Introduction to advertising – objective, functions and elements of effective advertising 
Different formats of advertising and their impacts and relevance
Theoretical aspects to advertising – concepts and appeals - cognitive model, affective  
and conative, emotional, fear, humour, sex, rationality, scarcity etc. 
AIDA and hierarchy of effects model
Promotional strategies
Advertising agencies 

Introducing brand management
Managing and measuring brand equity
Brands and social media
Managing brand extension
Managing brands over time
Brand portfolio management
Sustainability branding

MODULE 8: ADVERTISING

MODULE 9: STRATEGIC BRAND MANAGEMENT

MODULE 10: CUSTOMER RELATIONSHIP MANAGEMENT

MODULE 11: DIGITAL MARKETING

The impact of data and technology in today’s world
Digital marketing analytics to monitor and optimise efforts across channels and platforms
Online consumer decision Journey
Digital communication platforms: search (AdWords), social, email, display, video  
The digital marketing ecosystem 
SEO and re-targeting techniques
Content marketing 
Metrics, analytics, review, course-correction

Understanding CRM and relationships
CRM projects and databases
Customer portfolio management
CRM and customer experience; creating value for customers
Customer acquisition strategies and customer retention strategies
Sales force automation, marketing automation and service automation
Organisational issues and CRM
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PROGRAMME FACULTY

Dr Anita Basalingappa's expertise lies in the field of marketing theory and 
practice, given her experience in academia, training and consulting for over 
25 years. Before joining MICA in 2004, she was associated with Vishesh 
Advertising Pvt. Ltd., Bangalore, Indian Institute of Management, 
Ahmedabad and KLE society's Management Institute and Karnatak 
University, Dharwad.

She has been a recipient of the prestigious Dr D. C. Pavate Visiting 
Fellowship at the Judge Business School and Sidney Sussex College, 
University of Cambridge, U.K.  At MICA, she has held administrative 
positions of Chair-Marketing Area, Chair-Research, Chair-Admissions and 
Chair-Fellow Programmes in Management. She has been a visiting faculty 
on invite at reputed Institutions such as EDI, IIMA, IIMI, FLAME, SPJIMR, and 
IIM Kashipur.

She has been teaching marketing strategy using simulations such as 
MARKSTRAT & Blue Ocean Strategy Simulation; Brand Management; 
Customer Relationship Management; Services Marketing and Marketing 
Theory across residential and online programmes at MICA. Her research 
and consulting interests include marketing theory, sustainability & street 
markets, regional brands & rural markets, and social media behaviour of 
brands & users. 

She holds a Bachelor of Science (Honours) degree in Mathematics, an MBA 
in Marketing and a PhD in Customer Relationship Marketing from Karnatak 
University, Dharwad, India.

Dr Anita Basalingappa
Professor, Marketing & Chairperson - Online Programmes, MICA

Post-Graduate Certificate in Sales & Marketing Communication



23%39% 19%

39%61%

1 to 5 Years 6 to 10 Years 11 to 15 Years 16+ Years

Work Experience

Demographics

Participant Titles

Director - Marketing & Operations

Associate Design Director

Managing Editor

Head of Client Engagement

DGM Marketing

Senior Product Specialist

Creative Lead

Senior Manager - Group Strategic
Marketing & Communication

PAST PARTICIPANT PROFILES

19%
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Post-Graduate Certificate in Sales & Marketing Communication

This is to certify that

has successfully completed the

nine-months online programme and

has been awarded the

Post-Graduate Certificate in

Sales & Marketing Communication
on 20 December, 2021

in association with 

dr. anita basalingappa
Programme Director &

Chairperson - Online Programmes

dr. shailendra raj mehta
President & Director

<<Name>>

Sample

PROGRAMME CERTIFICATE

Participants will be awarded a certificate of completion, upon meeting all evaluation components and 
maintaining a minimum attendance of 70%. Additionally, these participants will also be eligible for the 
prestigious MICA Executive Education Alumni Status.

Note: All certificate images are for illustrative purposes only and may be subject to change at the discretion of MICA.



SYSTEM REQUIREMENTS

Experience Documents:

Graduation and Post-Graduation Education:

ID Proof:

We use the Zoom software application to conduct live online classes. Zoom works on a variety of PCs/ 
Laptops/ Mac systems and also on phones and tablets. 

You can join your live online class from a phone or tablet if it supports the Zoom client.

We recommend that you attend classes from a PCs/ Laptops/ Mac.

APPLICATION REQUIREMENTS

For Previous Organisation(s): Relieving letters
For Current Organisation: Current Salary Slip or Bonafide Certificate from the HR department on 
company letterhead

Marksheet – Individual or consolidated (all semesters)
Passing Certificate – If Any
Diploma/ Degree/ Doctorate

Any Government issued photo ID like PAN Card/ AADHAAR Card, Driving License/ Passport, etc.

This programme includes live online classes conducted on Zoom. To attend a live online class you will 
need to have a PC/ Laptop/ Mac with:

Speakers and microphone: built-in or a USB plug-in or wireless Bluetooth

Webcam: built-in or USB plug-in

Processor: with Dual Core 2Ghz or higher (i3/ i5/ i7 or AMD equivalent)

RAM: 4 GB or higher

OS: Either MacOS 10.7 or higher OR Windows 8 or higher

An internet connection: Minimum bandwidth of 3.0 Mbps (up/ down)

Browser: IE 11+, Edge 12+, Firefox 27+, Chrome 30+

Zoom software client installed on your PC/ Laptop/ Mac
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Post-Graduate Certificate in Sales & Marketing Communication

Duration

Live Online
Sessions

Academic
Orientation

(Excluding Application Fee)
Programme Fee

Round-wise Application Dates

Note: Admissions are on a first-come, first-serve basis. There might not be subsequent rounds if seats are filled in the initial rounds.

Finance options available. Click here to know more. 
For more information please email at pgsmc@eruditus.com  

Round 1 Round 2 Round 3

Mar 24, 2021 Apr 16, 2021 May 11, 2021

INR 2,500 + GST INR 2,500 + GST INR 2,500 + GST

PROGRAMME SCHEDULE

PAYMENT SCHEDULE

Programme
Application Link

INR  1,25,000 + GST

Instalment Schedule

Evaluation
Methodology

9 Months

May 26, 2021

Click here to apply to the programme

Twice a Week 
Wednesday & Thursday, 06:30 PM to 08:00 PM

Assignments / online tests will be conducted by MICA. A test will be held 
for every module

Instalment 1

Remarks

Instalment 2 Instalment 3

May 24, 2021 Sep 10, 2021 Dec 10, 2021

Fee INR 50,000 + GST INR 40,000 + GST INR 35,000 + GST

Note: GST (currently @ 18%) will be charged extra on these components.

http://bit.ly/2QpudK5
https://www.eruditus.com/india/students-loans-and-financing/


Eruditus Executive Education offers customised and open programmes in India, Singapore, Dubai and 
other global locations in collaboration with MIT Sloan, Columbia Business School, INSEAD, Harvard 
Business School (HBS), Kellogg Executive Education, Berkeley Executive Education, Wharton Executive 
Education, IIM Lucknow Executive Education, IIM Calcutta Executive Education and Emeritus. Our 
world-class executive education programmes, supported by eminent programme experts, provide an 
immersive learning experience integrated with actionable insights and practical business applications. 
The meticulously curated programmes are delivered in a different range of formats; in-class, online, as 
well as blended programmes. Our extensive portfolio also includes short 2-4 day in-class workshops, 
online courses of 2-3 months duration as well as comprehensive learning journeys that run over 6-9 
months, customised to an organisation’s requirement.
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Established in 1991, MICA (formerly known as Mudra Institute of Communication, Ahmedabad), is the only 
residential institute in the country, and perhaps in the Asia-Pacific region, dedicated to creating leadership 
in Strategic Marketing and Communication. MICA, an autonomous, non-profit institution, offers a wide 
range of academic programmes including four residential programmes: Post Graduate Diploma in 
Management-Communications (PGDM-C), Post Graduate Diploma in Management (PGDM), Crafting 
Creative Communication (CCC) and Fellow Programme in Management-Communications (FPM-C).

MICA’s spirit lies in its grasping of contemporary trends and sensibilities, addressing the needs of an 
ever-changing environment. The MICA brand assures effective delivery of Strategic Marketing and 
Communication solutions to the industry, government and community.

Today, it is the alma mater of professionals serving in leadership positions in some of the best known 
companies in India and the world in marketing, brand management, research & analytics, advertising, 
media, digital and other related businesses.

ABOUT MICA

ABOUT ERUDITUS 



In association with

For registration and any other information,

please get in touch with us at pgsmc@eruditus.com

Apply for the programme here

APPLY NOW

http://bit.ly/2QpudK5



